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SUCCESSFUL BUSINESSES
START WITH A PLAN AND KNOW
THEIR CUSTOMERS INSIDE AND
OUT.
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IT STARTS WITH A PLAN

A solid, high revenue generating business always starts with a concrete
plan and strategy. Highly successful business owners always have their
plan ready with various goals, milestones and budget in mind.
These business owners understand when their limits of either technology or
skills are maxed out and reach out either to learn these skills themselves or
hire someone to do it for them.

DIVING FURTHER
What are the top 3 items on your plan for the next 6 months?

Identify the limitations and challenges for these items and how you're going
to move through them.
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UNDERSTANDING THEIR
USERS/CUSTOMERS

For the most part, business owners typically have an idea of who they're
targeting as customers. However, often the actual work to define their ideal
customers, challenges, goals and backgrounds is not fully researched.
This leads to challenges when it comes to designing your content, website
and social media to relate with them. A great brand needs a story. If you’re
not understanding your audience, the story you’re telling them will not be
as effective in gaining their trust and business.
When was the last time you researched your customers and learned
exactly what they were wanting, why they wanted it and the obstacles they
have in the way?
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UNDERSTANDING THEIR
USERS/CUSTOMERS
DIVING FURTHER
What story are you telling your customers?

When was the last time you reached out to your customers and asked them
directly how your product met their needs or wants?
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PRODUCTS & SERVICES
DESIGNED FOR CUSTOMERS

This may seem like an obvious one, but successful businesses have
learned, researched and truly understand their ideal customers. For some
service-based businesses, perhaps they’ve generated purchases through a
series of emails or challenges specifically addressed to that client or
customer’s needs.
The services and products successful businesses are selling must be
aligned with specific wants or needs of their customers which, often, can
only be discovered with valuable customer research and insight.
This ties into the next piece – content needs to be designed to meet your
target audience.

DIVING FURTHER
How did you find out your customers needs, wants and background? Do
they have specific challenges they're trying to solve with your product or
service?
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CONTENT DESIGNED FOR
THE TARGET AUDIENCE

When looking at your content, highly successful business owners can easily
tell their story. The journey and path they are looking to take their
customers on is highly trusted, safe and relatable.
Think about the last time you made an online purchase. Was it well
researched? Did their website and social media presence seem reputable?
Did they pull you into the product in a non-slimy way?
The content that your target audience will be interacting with must be
genuine and identify specifically with them.
Take a moment to reflect. Does your current online or paper-based
materials target and speak to your ideal customers?

DIVING FURTHER
What journey are you taking your customers on? How do you know if it's
successful?
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WEBSITE DESIGNED TO
GENERATE REVENUE

Designing your website is more than pretty colours. Your branding and
style, of course, must go along with who your target customers are but
there’s far more to it than that.
A highly successful business has a site that’s intuitive, easy to use and
allows your products or services to be easily showcased to your ideal
customers.
Metrics and other sources of statistical information are also used to
evaluate the current site, leads, emails and other communication tools
these businesses use to market their products and services. Take another
moment to pause and reflect. What tools are you using to stay abreast and
evolve your marketing techniques?
Keeping it simple, learning to scale and designing for more than just looks
allows these businesses to flourish.
If you have a website, was it designed with a marketing perspective? Do you
have the tools in place to build trust with your customers and show them
that you are the expert in your field and why they must look to you first?

WWW.PUREFRAGRANCEOILS.COM

9

WEBSITE DESIGNED TO
GENERATE REVENUE
DIVING FURTHER
How have you designed your website to target your ideal customers?

Are your sales funnels working for you? Are you comfortable using them?

How do the tools you're using align with the business plan and meet your
ideal customers needs?
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SOCIAL PROOF

What does your business look like on social media? Successful business
owners show their reputation using various ways through testimonials,
Facebook reviews and posts, various videos and utilizing other channels
such as Instagram to visually promote their product or perhaps twitter to
engage with their customers.
Successful business owners need to have social proof to display that they
are the BEST product or service their customer is looking for. In addition, reenforcing in their minds you are the person to buy exactly what they are
looking for.
Think about the last time you searched for reviews or perhaps 'googled'
someone to find more about them. What did you find?

DIVING FURTHER
How are you showing your customers social proof? Do you show your
expertise via videos or a blog? Do you have reviews or testimonials?
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NOTES
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WHAT'S NEXT?
Now that we’ve gone through some of the areas that highly successful
business owners do with their online presence, take the time to work
through this book to reflect and find the opportunities for your business.
If you want some help and guidance to find these opportunities, We’ve
reserved a few spots on our calendar to chat.
It’s as simple as filling out the contact form. We look forward to hearing from
you and learning about your business!

Click here to contact us and discuss
your business needs.
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